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	C A 3.4

	Interviewer:
	Good morning and welcome to another edition of Business Talk. I’d also like to welcome our guest Mr Eric Dixon, the owner of Dixon Corporation, a truly global company. Good morning, Mr Dixon and thanks for coming here.

	Dixon:
	Good morning, Mr Formica. Thanks for inviting me.

	Interviewer:
	I’m glad you found time to come here to talk about video conferences with us. You’re an advocate of holding video conferences instead of sending your employees on business trips.

	Dixon:
	Yes, that’s true. Living in the 21st century and having the chance to use the various means of telecommunication, I’m convinced that video conferences are just perfect to maintain business contacts throughout the world.

	Interviewer:
	Could you explain that in more detail?

	Dixon:
	Of course. Today we live in a … let’s call it ‘wired’ world so why shouldn’t we use the advantages of it? We can meet people in isolated places without having difficulties reaching these places. And think of the costs of getting there. Our travel costs have been reduced enormously over the past years. No flights have to be booked, no accommodation, no expenses.

	Interviewer:
	I understand, but what happens if software or hardware problems arise?

	Dixon:
	So far we haven’t had that kind of problem since we always test the system before we start the conference.

	Interviewer:
	OK, but we all know that any kind of technical fault can lead to complete network failure even if you’ve had a test run just shortly before.

	Dixon:
	In that case you have to postpone the conference.

	Interviewer:
	Hmm, well, bad luck for the participant in Japan or anywhere else who had to get up in the middle of the night to attend the conference.

	Dixon:
	The one who has to travel abroad has to deal with jet lag. So that could possibly mean getting somewhere and having to go to a conference straight away. Besides, your flight could be delayed.

	Interviewer:
	But you still meet your business partners in person and there’s no lack of personal interaction that you have in a video conference.

	Dixon:
	Oh, you mean the small talk and social chitchat.

	Interviewer:
	Yes, well surely that’s …

	Dixon:
	You can still do that before you get down to serious business.

	Interviewer:
	Doing small talk with a camera pointing at you. Don’t you need at least eye contact? That’s impossible unless the camera’s in the right position.

	Dixon:
	This is a technical problem that can easily be solved. So far we haven’t talked about the employees. Mine are much happier to participate in video conferences instead of travelling. They spend less time in transit and away from the office. Moreover, they can spend more time with their families and they’re more content. Another positive consequence is that their performance at work is better. Not to mention that it is more ecological. Our corporate philosophy is to maintain and protect the environment, and this helps as well as our environmentally friendly production techniques.

	Interviewer:
	Hmm, I see. But isn’t it sometimes vital to go on business trips, for example to meet potential business partners for the first time? And as a side effect you can also foster relations with clients in the same region even if you aren’t dealing with them at the moment.

	Dixon:
	I can’t deny that you need to travel from time to time, but at my company we try to do most of it by video conferencing.

	Interviewer:
	Thank you very much for your visit.

	Dixon:
	It’s been a pleasure.

	Interviewer:
	And thank you to our audience for listening in to today’s Business Talk. Our next topic …
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