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	C A 1.8

	Richard:
	Carolin – can I call you Carolin? I hope it’s OK, but English people use first names a lot and, well, Ms Kraus sounds really formal.

	Carolin:
	Of course.

	Richard:
	I’m Richard by the way. I wanted to ask you about Stilo’s history. You said this morning that the company was founded in 1885, have I got that right?

	Carolin:
	Yes, that’s absolutely right. It started here in Hanover. It was founded by a man called Gustav Berger. He was a businessman in the town. There was a factory which made pencils, but it had financial problems and Mr Berger bought it.

	Richard:
	So at first the company just made pencils.

	Carolin:
	Yes, that’s right. We still make pencils today but we make lots of other things too, of course.

	Richard:
	OK. So old Mr Berger had his factory and he made pencils. What happened next?

	Carolin:
	Well, basically, the company was very successful. It produced more and more pencils and sold them all over Germany. Then in 1914 came the First World War. Everything stopped and the factory closed for four years.

	Richard:
	But it started again after the war.

	Carolin:
	Right. And some new people came into the company. They were Gustav’s two sons. They had lots of ideas and they also wanted to expand the company – to sell products in other countries. They started exporting pencils to Austria, Switzerland and Hungary.

	Richard:
	So when did the company start manufacturing other things – like pens and so on?

	Carolin:
	Well, ballpoint pens started in 1937. That was really important, because the old factory was now too small and not modern enough. Stilo built a new factory in 1938 about ten kilometres from the old one. It made its pencils and pens there. Felt tip pens came a bit later, in 1948.

	Richard:
	So the company had a new factory and it was still very successful.

	Carolin:
	Yes, very. But then came the Second World War in 1939. And that was a real disaster for the company. Its offices and the factory were destroyed by bombs. When the war ended, in 1945, there was nothing. Everything was gone. But again, like in 1918, there was a new generation of Bergers. They built a new factory in 1946 and started making Stilo products again.

	Richard:
	Can I just ask a question, Carolin? The name, Stilo. When did the company get the name and where did it come from?

	Carolin:
	Oh yes, sorry. I forgot that. That was after the First World War in 1918. Until then, the firm had been called Berger, but Gustav’s two sons – the ones who took over the company in 1918, wanted a new name. Stilo is just the French word for pen. They thought it sounded good.

	Richard:
	Oh, right, thanks. So, sorry, the firm started making its products again in 1946.

	Carolin:
	Yes. And again it was a big success. There were new products and Stilo opened sales offices in other countries for the first time.

	Richard:
	You talked about cosmetics. When did that all start?

	Carolin:
	In, mmm, 1975. Stilo made pencils, so it decided it could make eye pencils and lipstick and so on. Now about 15 per cent of the company’s turnover comes from cosmetic products.

	Richard:
	And you also have a factory in the Czech Republic now.

	Carolin:
	Right. In Ostrava. That opened in 2004. Nowadays we make most of our products there, about 65 per cent of them, I think.

	Richard:
	This is very interesting, Carolin, but there’s your boss again. We have to get back to the meeting. But thanks a lot. I know much more about Stilo now.

	Carolin:
	Oh yes, right. Let’s go …
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