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Unit 7 Marketing and the media
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	C A 1.19

	Interviewer:
	So you were sure you had a great product, and the bank was behind you. What came next?

	Will:
	The next step was to draw up a marketing plan, to decide how we should market the smoothies.

	Interviewer:
	That was something you had experience of from the advertising agency?

	Will:
	Sure, our two years there certainly helped a lot.

	Interviewer:
	How did you start, then, with Pure Smoothies?

	Will:
	The first question was: Who’ll buy the product?

	Interviewer:
	Your target group.

	Will:
	Right. Often, you can spend a lot of time trying to define exactly who that is. With Pure Smoothies, we felt it was quite easy – people like us. Probably quite young and into natural products. The next question was: What’s our brand image? ‘Brand’ is everything from the name you give your product to the packaging you sell it in, even how you design your website. For us, the main idea was ‘natural’ fruit – all our smoothies really are ‘pure’. So we kept everything very simple and clean. Yes, then finally: How do you sell your product to your target group? What kind of advertising will be best? Today there are so many possibilities. Not just in magazines or on TV or posters. There’s the internet, SMS advertising, email advertising, even video games. It’s a question of choosing the best advertising medium for your target group.
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