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Consuming the world
Too often in the last few decades, the two big ‘e’-words – ecology and economy – have been used as though they were opposites. However, today many people have realized that this opposition was a big mistake. Ecology and economy must go together, hand in hand.
At the moment we live in a world of overconsumption. This means that we use more from nature than nature is able to reproduce. Most of us are so-called “material consumers”. 20% of the world population – including all of us – consumes 80% of the resources. In the past fifty years people in the rich world have changed their lifestyles so that overconsumption has become normal for us. People have been of the opinion that the world’s resources are unlimited and cheap. For example, in the 1970s a household in the UK had 17 domestic appliances. Now we have about 50 and the number is still rising. We have a car-orientated transportation system and holiday flights that are cheaper than railway journeys. More and more goods are transported on the roads and by doing ‘boomerang trade’. This means that we send goods to foreign countries and receive almost identical products back, or we send milk supplies from the north of the country to supermarkets in the south and other milk supplies are sent from the south to the north.
Our demand for energy and other resources exceeds the planet’s ability to provide these and this demand is also leading to climate change. Poor countries will suffer first, but the rich countries will not be able to escape either. Even today we can see overfishing, soil erosion and the lack of fresh water in many parts of the world. Access to water is going to be a major cause of conflict between rich and poor countries in the future. Instability and violence are likely to increase and will affect the rich countries in the end.
The moment has arrived to build an economy that is fit for a planet with limited resources. A good place to start is with ourselves, by working to change our habits as consumers. And what better way is there to do this than to buy nothing for a day? Of course, this is not easy. It is not that we have no free will, but for many of our actions we take prompts from the world around us. When you add up every advert you see that wants you to be a consumer, you find that you see nearly 500 every day. Yet there are only three advertisements that want to change your behaviour as a consumer in a positive way.
Let’s take the first step to a sustainable future: Every November we can celebrate “Buy Nothing Day”. Tomorrow is the day for you to start. 
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