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Public relations
	Public relations (PR) is arguably one of the most important aspects of a business. If a company has good public relations, it means that the public have a good image of the company, and are therefore probably more likely to become and remain customers. On the other hand, a company with bad public relations is likely to have trouble gaining and keeping customers.

Public relations can depend on a number of factors – what the company produces, how enviromentally friendly they are, conditions for their workers, charitable work, etc. Most large companies have a PR department, which is responsible for tasks such as press releases, company events, open days, charity work, sponsoring events, etc. 
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Good PR or bad PR?

1. Decide whether the following events represent good or bad PR for Pure Smoothies.
	
	Good PR
	Bad PR

	a) Pure Smoothies sponsors a local sports team
	
	

	b) A report shows that the smoothies are made by children in a third world country
	
	

	c) Pure Smoothies releases advertisements, criticizing the competition
	
	

	d) The company makes production more eco-friendly
	
	

	e) Pure Smoothies donates 5% of profits to cancer charity
	
	

	f) They arrange a public open day
	
	

	g) Pure Smoothies employs prisoners to produce the smoothies
	
	

	h) The company launches an ad campaign featuring a rock star who is known for his bad behaviour
	
	


2. 
The media has reported that Pure Smoothies’ ingredients come from farmers who are not paid fairly. This has given the company a bad public image. You have been asked to come up with an idea to improve the company’s PR. Use the space provided on the other side of this sheet to write a short summary of your idea for the PR manager. 
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3. 
Think of a company you know that has bad PR. Now, imagine you are hired as PR manager for this company. Write a short report to the management team, explaining what the problem is, and your suggestions on how to improve things. 

____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________





Reason for current bad PR:___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________�


Suggestions on how to improve PR:______________________________________________�_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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