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 Product life cycle (PLC)
	Just like people, products have a limited life. All products, from cars to chocolate bars and MP3 players to magazines, pass through varying stages in their life. These stages are introduction, growth, maturity and decline – this is the product life cycle (PLC).

The product life cycle shows the relationship between time and product sales. 
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1. Match the following events with the correct stage in the product life cycle.
	
	Intro-duction
	Growth
	Maturity
	Decline

	a)  Your product is successful and a competitor  

      introduces a rival product onto the market
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	b)  Profitability of the product increases
	
	
	
	

	c)  Market reaches saturation point
	
	
	
	

	d)  Gradual sales growth
	
	
	
	

	e)  Production is no longer profitable
	
	
	
	

	f)  Product is launched
	
	
	
	

	g)  Product becomes obsolete
	
	
	
	

	h)  Sales peak
	
	
	
	

	i)  Fashions change and product is no longer desirable
	
	
	
	

	j)  Sales increase as product proves popular
	
	
	
	

	Vocabulary

	market saturation (n)
	When the market reaches saturation point, there is no room for new products.

	target group (n)
	The section of society which your product is aimed at. For instance, the target group for Rolex watches may be wealthy men, aged between 30 and 50.

	obsolete(adj)
	no longer required or out of date
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3.  A competitor of Pure Smoothies enters the market with a rival drink, Wide-A-Wake!. This new product is threatening Pure Smoothies’ market share and the head of marketing has asked you to come up with a plan to deal with the new competition. Choose one of the strategies from exercise 2 and describe in detail how you would make use of it and how it could benefit your company.  

__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________ 

2. During an internship at �Pure Smoothies, you are placed in charge of marketing for their new�product Rise&Shine, a breakfast smoothie aimed at commuters and young professionals. 





Use your knowledge of the PLC to decide at what stage in the life cycle you would make use of the following strategies.
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