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Shopping on the Internet
In Europe and the USA, over 60 per cent of people who use the Internet at home have now bought at least one thing online, and with broadband in more and more homes, and with many TVs which now connect to the Internet, this number is growing very quickly every year. So why do – or don’t – people like shopping online?

Lots of surveys show that there are three main reasons why people often prefer the Internet to a normal shop. The first is convenience. It is quick, you don’t have to travel to town, and the companies which sell goods online deliver them directly to your door. For some people – old people, for example – the Internet can be the only way to shop at all. The second reason is cost. You can ‘shop around’, compare prices, and find the best deals. Online retailers often have ‘special offers’ – free delivery, for example – and so goods can be cheaper than in the shops. The third reason is that online shopping is not as stressful as normal shopping. It is private, you have time to think, and you are not in a crowded shop or busy town centre. Of all three reasons, convenience is the most important for over 75 per cent of people.

If over 60 per cent of people now shop online, there are also almost 40 per cent who don’t like Internet shopping, and the same surveys show why this happens. Again, there are three main reasons. The first, and most important, is security. People are simply not sure that it is safe to shop online. Newspapers often have stories about criminals who steal credit card details or websites which aren’t real websites but just a ‘scam’. People are particularly worried when they buy goods from another country, and don’t know the laws which those countries have about e-commerce. The second and also very important reason is that online, you can’t see and touch goods as you can in a shop. You can’t get help from a shop assistant. And if you are buying clothes, you can’t try them on. Perhaps for this reason, the most popular goods on the Internet are not things like clothes, but music downloads and airline tickets.

And finally, the third reason is that some people like shopping. Convenience and price are fine, but they just like going to town, meeting people and looking round shops.
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